comviva

Boosting Efficiency
of Airtime Voucher
Management with

PreTUPS ™

The Market Scenario
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Limitations of the Incumbent Recharge Solution

The incumbent voucher management platform at the company was unable to meet demand
of its fast growing customer base

SCALABILITY CHALLENGE MLALTIPLE SYSTEMS

The mowmbent voucher management:
plathormn wes unable wo gensrate sufficent
number of vouchers, leading to shortage of

thi seratch cards in the market
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PreTUPS™: A Comprehensive Recharge Solution

Mahindra Comviva replaced incumbent system with PreTUPSTM voucher management, a complete
solution that manages entire voucher life cycle and meets customer demand

HIGHLY SCALABLE
The depkyed voucher management solutdn s 100 TFS, wieth can b scaled to 200 TFS. In just 40 days
aftar lmmch, more than 114 milkon vouchers have been generated meeting the consumer dermand

HIGH SYSTEM UPTIME
FreTUPS™ promises uptime of 35,959 n this company, tha sysbem uptimea has bean impeccabla at 100

COMPREHENSIVE SOLUTION _
In eodion oo woucher management, Hra il Ll S | ready to offer e-voucher and e{Echerge sernces
The company will migrate thess e-recharge to PreTUFS™ in next phase

PreTUPS™ Voucher Management
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